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John Wiley & Sons Inc, United States, 2017. Paperback. Condition: New. 6th Edition. Language:
English. Brand new Book. The international bestseller now in a new edition When it comes to
marketing, anything goes in the Digital Age, right? Well, not quite. While marketing and public
relations tactics do seem to change overnight, every smart businessperson knows that it takes a lot
more than the 'next big thing.' The New Rules of Marketing & PR is an international bestseller with
DAVID MEERMAN SCOTT more than 375,000 copies sold in twenty-nine languages. In the latest edition of this pioneering
guide to the future of marketing, you'll get a step-by-step action plan for leveraging the power of
the latest approaches to generating attention for your idea or your business. You'll learn how get
the right information to the right people at the right time at a fraction of the cost of traditional
advertising. The Internet continues to change the way people communicate and interact with each
other, and if you're struggling to keep up with what's trending in social media, online videos, apps,
blogs, or more, your product or service is bound to get lost in the ether.In The New Rules of
Marketing & PR, you'll...
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This publication could be worthy of a studly, and superior to other. it was writtern extremely perfectly and beneficial. | am just easily could possibly get a
delijght of reading through a published pdf.
-- Prof. Bernie Torphy

1 just started off reading this article ebook. It is actually writter in basic words and not confusing. | am just very happy to let you know that this is the best
ebook i actually have read through inside my individual daily life and can be he finest ebook for possibly.
-- Dayne Johns
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